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Women score less than men on innovation of their business
(products, processes, organization, marketing)

Only 5-15% of high-tech business is owned by women

Source: Promotion of women innovators and entrepreneurship, EC 2008
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e Segregation in employment

e Science and technology as male-dominated
environments less attractive

e Stereotypes about women make them less credible
to clients, investors, business partners

e Traditional views about women’s roles and ability to
work long hours and keep up to date
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e Credibility

e Lack of acces
e |Lack of busin
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e Lack of succesful role models

* Lack of mentoring and business coaching
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reate a ciimate that IS Tavourapie to tTemale entrepreneurs

* Increase the number of new women entrepreneurs
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e Adaptation of regulatory environment

e Inclusion in educational systems (training,
promotion)

e |Improve access to capital

 Development of (women) entrepreneurs networks
 Improve legal framework
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